
 

Job description 
Head of Marketing and Communications 
 

Hours:   5 days per week (35 hours) 

 

Remuneration:  £45,000 per annum + benefits 

 

Reports to:  Chief Executive 

 

Line manager for: Marketing Managers x 2  

 

 
About Creative United  
Creative United is an entrepreneurial Community Interest Company that provides a range of 
financial products and services designed to enable the growth and development of the UK’s 
cultural and creative industries.  
 
The company was established in 2012 with the support of Arts Council England and is based at 
Somerset House in Central London. Our mission is to build a sustainable and resilient creative 
economy, making the arts accessible to all.  
 
Our services  
We provide creative businesses and cultural organisations with access to a range of commercial 
tools, finance options, business support and marketing channels designed to drive up sales 
revenues and allow them to maximise their commercial potential. We also engage directly with 
the public to promote and encourage increased participation in arts and cultural activities.  
 
Our publicly funded programmes currently include: 

• Own Art – supporting the market for contemporary visual arts and crafts, through the 
provision of interest free loans 

• Take it away – supporting access to musical instruments for children and young people 
though the provision of interest free loans 

• Prosper North – a business support and access to finance programme for culture and 
heritage organisations across the North of England 

• Forge – a business support programme for creative freelancers, artists, makers, designers 
and producers located in the London Borough of Waltham Forest 

 
For further information on these and other projects and programmes please visit 
www.creativeunited.org.uk  
 
 

http://www.ownart.org.uk/
http://www.takeitaway.org.uk/
https://www.creativeunited.org.uk/services/prospernorth/
https://www.creativeunited.org.uk/services/forge/
http://www.creativeunited.org.uk/
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Head of Marketing & Communications 

 
Purpose of the job 

Responsible for increasing the reach and impact of our programme activities and brands through 

the development and delivery of a wide range of marketing and communications activities, with a 

particular focus on content creation and press / publicity. 

 

Principal tasks 
• To formulate and deliver the company’s corporate and brand communication strategies, 

ensuring brand values are embedded across the business, working closely with other 
members of the Senior Management Team as required. 

• To provide the strategic leadership and direction across all communication and marketing 
activities, ensuring that staff across the business are fully engaged  

• To be responsible for the procurement of services from external agencies, suppliers and 
consultants as may be necessary for the effective planning and delivery of marketing and 
communication activities 

• Contribute to the budgeting process and monitor agreed budgets 
• Regularly monitor and review the effectiveness of planned marketing and 

communications activities against agreed targets. 
• Seek out and secure opportunities for the company to increase its profile and reputation 

through regular press coverage, participation at national and international events and 
engagement in public affairs.  

• Participate in regular staff meetings, departmental meetings and other meetings as 
requested. 
 

Marketing & Comms 
• Act as the focal point and overseer of Creative United’s corporate identity, ensuring that 

this has appropriate read across all our programme activities and sub-brands. 
• With relevant internal staff and any external input, create campaigns focused on 

achieving key performance indicators linked to our economic and social impact objectives.  
• Develop and implement effective marketing strategies for those products and services 

that contribute to our annual sales targets. 
• Devise and implement marketing initiatives to increase exposure and reach to the general 

public, targeted groups and organisations that support our social mission and public 
funding commitments. 

• Working closely with colleagues across the organisation, create editorial content and 
newsletters reporting on our business support programmes and other corporate 
activities. 

• Be responsible for updating the Creative United website as required. 
• Manage relationships with suppliers to achieve optimum benefits within the confines of a 

limited budget. 
• Manage the production and distribution of printed marketing materials for our consumer 

credit schemes and other services where relevant. 
• Manage and build our database of marketing images and other digital assets. 
• To project manage the production of Creative United’s annual impact report. 
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Press/PR 

• Facilitate PR and media opportunities as appropriate for the CEO and other members of 

the team/board of Directors 
• Act as spokesperson and ambassador for Creative United as required 
• Ensure excellent internal communications 
• Cultivate relationships with journalists, to ensure that the work of Creative United is on 

their radar  
• Ensure that suitable and cleared images are available for use on press releases as and 

when required  
 
Digital/New Media 

• Be responsible for the overall management of Creative United’s digital footprint across all 
website and social media profiles 

• Work closely with Creative United’s digital development agency to monitor and improve 
our approach to digital communication and data processing/management 

• Oversee the Marketing Managers’ effectiveness, whose duties include; 
o Creation of relevant and engaging content to support all programmes 
o Liaising with our member galleries/retailers and other partners to ensure they are 

engaged with the Own Art and Take it away schemes 
o Overseeing the website management, its accuracy and relevance and update it 

where necessary 
o Monitoring the website with Google Analytics 
o Using Google Ad Words, social advertising to attract and monitor audiences 
o Updating and monitoring our social media channels (Twitter, Facebook, YouTube, 

Instagram, LinkedIn) to ensure users are engaged and the correct tone of voice is 
maintained and that monthly performance stats are recorded 

o Creating and circulating monthly email newsletters 
• Provide cover for the Marketing Manager/s during holidays and any absences 
• Undertaking such further duties as may be reasonably required in order to meet the 

needs of the business 
 
Accountabilities of the role: 

 

• External Relationships Responsibility: Web developers and designers; 
Print/store/distribution providers; brand partnerships 

• Online Communications Responsibility: Website and social media content 

• Data Management Responsibilities: List management accounts 
 

Candidate Profile 
 

• Strong experience of marketing and communications – You will have clear experience of 

the strategies and tactics of marketing and communications as a tool for driving up sales 

and consumer/business engagement and awareness. You will always be looking for new 

ways in which we can improve the reach and effectiveness of our communications, by 
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keeping yourself up to date with the latest technological developments and best practice 

across the industry. 

 

• Sector expertise – You will have detailed knowledge and understanding of the arts and 

cultural sectors, ideally with specialist knowledge in one or more areas relevant to our 

business (e.g. contemporary visual arts; music; etc). You will use this knowledge to 

develop and build relationships across our retailer and creative business networks, and 

directly with customers, clients and stakeholders. 

 

• Partnership builder - You must demonstrate your ability to establish connections with a 

wide range of partners in order to broker relationships that will enhance the visibility and 

value of our brands.  

 

• Advising and guiding others – You will be able to direct others (including staff and 

stakeholders) on the use of online and social media as part of their marketing and sales 

strategy. Using your knowledge and understanding of online marketing and 

communications, you will seek to engage a wide range of partners to help deliver our 

programme objectives. 

 

• A strong communicator –You must be able communicate effectively both verbally and in 

writing with a wide range of clients from diverse backgrounds. Working closely with other 

members of the team and board of Directors, you will be responsible for setting the tone 

of voice for all our corporate and programme communications, ensuring that this reflects 

the core values of the organisation at all times.  

 

• Project management – You will have strong organisational and project management skills, 

enabling you to manage multiple priorities and a complex workload. You will have an eye 

for detail and able to act quickly to identify and fix problems and issues as they arise.  

 

• Team player - You must be able to work collaboratively with colleagues across the 

organisation, sharing knowledge and supporting the learning and development of the 

team as a whole.  

Skills & Experience Required 

Essential Desirable 

At least 4 years’ experience in a marketing and 

communications role in the arts or creative 

industries. 

 

In depth knowledge of one or more of the 

following specialist areas: 

• Music education 

• Contemporary visual arts 

• Business development for the arts 



 

 

 

5 

and cultural sector 
 

Proven experience of developing content 

strategies, developing content and campaigns for 

both print and online.  

Experience of working in both B2C and B2B 

environments 

Proven experience in developing and delivering 

digital marketing and communications strategies.  

Experience of using Photo-shop or other 

design software to create content for 

publication  

Working with a variety of content management 

systems, e-marketing and survey platforms. 

Experience of leading or working on PR 

campaigns  

Experience of using online analytics data and 

other tools to assess performance against KPIs 

and sales targets. 

A good understanding of the political sector 

and the MPs, peers and public policymakers 

connected to the arts and creative industries  

Experience of managing complex projects 

including contracts and relationship 

management with digital agencies, graphic 

designers and producers of digital and/or print 

content. 

 

Line management and budget management 

experience. 

 

Strong verbal and written communications, 

attention to detail, and ability to manage 

multiple priorities. 

 

Experience of successful stakeholder 

management and influencing skills with 

demonstrable positive outcomes. 

 

Experience of digital marketing including display 

advertising, content marketing, PPC and SEO. 
 

 

Other requirements 
 

• Willingness to travel 

• Occasional evening and weekend hours required (for which time off in lieu may be taken) 

 
 



 

 

 

6 

To apply 
 
Please send us your CV along with a covering letter setting out your suitability for the role, 
addressing each point on our skills and requirements with reference to the candidate profile. 
 
Applications should be submitted by email and addressed to: 
 
Mary-Alice Stack 
Chief Executive 
Creative United 
Somerset House 
London WC2R 1LA 
 
mary-alice.stack@creativeunited.org.uk  

 

Closing date: Monday 13 January, 12:00noon 

 

Interviews are expected to take place on Thursday 23 January 2020. 

 

 

mailto:mary-alice.stack@creativeunited.org.uk

